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Introduction and methodology

Thanks for taking the time to read the results of the 2016 .nz registrant survey.

For four weeks from mid-May to mid-June 2016 NZRS ran a survey that was sent to
registrants by their registrars as soon after their registration or renewal of a .nz
domain name as possible. Registrars were offered the opportunity to opt-in to the
survey resulting in:

e Oregistrars, all New Zealand based, participating in the survey covering 58%
of market share.

e 934 completed survey responses received providing a 3% margin of error for
these results.

This report is divided into the following sections mirroring those in the survey:

1 The registration, registrant and onling PreseNCe ... 3
2 The registrant’s intentions for this domain NamMe ..o, 5
3 Why they chose the product they ChOSe ..., 9
4 Who or what influenced them and hOW ... n
5 What content might influence registrants.......ccccccicccce e, 14
6 Why they chose their domain name Provider.......ciiccceceeee e, 17

In addition the survey asked registrants their view of their domain name provider
and what the provider can do to improve. That data has been shared individually
with the registrars that participated in this survey and is not included here.

The text used in the charts is not that used in the questions but has been shortened
to aid readability.

A number of questions allowed the registrant to enter a free form ‘other’ answer.
These answers have been studied and used to adjust the answers given where
appropriate.

Very soon, when the data has been suitably anonymised we will be publishing it on
our Internet Data Portal (https://idp.nz) where the raw data from our previous
surveys covering a range of subjects can be found.

We hope that you find this useful and welcome any feedback or questions
v 4

"

Jay Daley
Chief Executive, NZRS Ltd
jay@nzrs.net.nz
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2016 .nz Registrant Survey

1 The registration, registrant and online presence

Of the 934 registrants who responded, 32% registered a domain name and 68%
renewed a .nz domain name. The most frequently chosen length of registration was
1 year, followed by 2 years.

o,
1% 1% =1 month

X \ =1 year

= 2 years
= 3 years
= 5 years
=10 years

= | don't know

m Other

33% registered/renewed the domain name as an individual and 67% as an
organisation. Of the organisations, the distribution of age of organisation shows, as
expected, a high proportion of new registrations coming from organisations <1 year
old but also an almost equally high proportion coming from organisations >10 years
old:

renewed | —
registerec | O
all - | e ——

0% 20% 40% 60% 80% 100%

E<lyear M1-2years m3-5years Mm6-10years ®>10 years

For 48% of those that registered and 49% of those that renewed, this was their first
domain, making a total of 48% of all respondents. Looking at those for whom this is
not their first domain, the pattern of ownership is as follows. The representation of
those with >100 domains is disproportionate for the register as a whole:

3% 9% 1%

\ "1-5
= 6-10
A
= 21-50
= 51-100

= more than 100

s don't know
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33% of respondents have non-.nz domains with a similar distribution

5% 3%
3% =1-5
= 6-10
=11-20
= 21-50
= 51-100

= more than 100

= don't know

Respondents have a variety of online presences. Only 13% have no other online
presence.

trademe I 6%
twitter I 1%
linkedin IS 13%
no other presence NN 13%
online directory listing I 17%
website different domain IEEEEEEEEEEEENNNNNNN———— 283%

facebook NN 35%

The organisations represent a wide variety of industry sectors:
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2 The registrant’s intentions for this domain name

The purposes for which this domain name was purchased are mainly the traditional
uses of websites and email but a significant number register to protect the name.
Registrants were free to choose more than one option.

campaign
future business idea
resell

redirect

|I|-rrrrr

website
0% 20% 40% 60% 80% 100%

Erenewed MEregistered

Looking at this by whether or not this was the first domain registered shows the
same pattern.

campaign B

—_—
future business idea INEEEEE—_—
i
resell k
e

redirect M e—

WeleNiapm B

0% 20% 40% 60% 80% 100%

Efirst domain MEnot first domain
If we dig deeper we find that:

46% of registrants intend to use their domain with both a website and email.
34% intend to use their domain for a website but not email.

9% intend to use their domain for email but no website.

79% of those who registered to protect their domain will also have a website
or email and 32% will redirect it (while also having a website).

Registrants were asked how long they intend to keep the domain for:

10’6/_3% = <] year
= 1-2 years
/ ® 3-5 years
= 6-10 years
= >10 years

= don't know
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The 45% who intend to keep the domain name for >10 years seems higher than
expected given the terms that domains are registered for. Splitting this by
registered and renewed shows a different pattern for >10 years and don’t know:

O KNOW
>10 Ve | ===,
6-10 years r
3-5 years _
1-2 years ‘
<lyear h
0% 10% 20% 30% 40% 50%

Brenewed Mregistered

Splitting this by individual and organisation also shows a difference for >10 years:

don't know |
>10 years | s
6-10 years -
3-5 years —
1-2 years '
<lyear r
0% 10% 20% 30% 40% 50%

Hindividual ®organisation

If we look at just those who intend to hold the domain for >10 years and see how
long they registered for then a discrepancy appears with the vast majority only
registering for 1 year. As shown later, this may be down to a lack of options.

0 2%
1% ’ =T month

3% 1%
N \ =] year

= 2 years

3%

= 3 years
= 5 years
=10 years
= | don't know

= Other
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The following chart combines the purpose for which a domain was registered with
how long the registrant intends to keep the domain (shown as percentage of how
long they intend to keep it for) and produces some interesting insights:

e Registrants who intend to use the domain name for a project or campaign
favour shorter registrations.

e Registrants that intend to monetise the domain are disproportionately likely
to intend to keep the domain for only 1-2 years, which presumably they
consider the time needed to determine if a domain can be profitably
monetised or sold.

product

campaign

project
future_business_idea
monetise

resell

protect

redirect

email

website

T
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Edon't know ®>10years ®m6-10years ®3-5years MI1-2years B<]year
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If we look at the same data but now shown as a percentage of each purpose we can
see:

e Registrants who intend to use the domain name for email or a website are far
more likely to know how long they intend to keep the domain for and more
likely to intend to keep it for >10 years.

e For every purpose other than email and website, the largest proportion is of
those people who don’t know how long they intend to keep the domain. For
every purpose, including email and website, of those that do know how long
they intend to keep the domain, the majority intend to keep it for >10 years.
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3 Why they chose the product they chose

Registrants were asked why they chose .nz over other TLDs, with multiple choices
allowed:

e The overwhelming response is down to .nz signifying New Zealand and this
being important to the registrant. Even some of the lesser reasons could be
interpreted as second order effects of the same significance.

e The high awareness of other TLDs suggests this significance has stood up
under greater competition from new gTLDs.

e Priceis a very weak factor in choice.

75%

41%

7% 16% 149% 13% 1%

18 4% A% 3% 3% 2% 1%
B
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We asked why the registrant chose the registration/renewal term they did, allowing
them to give multiple answers from which we learnt the following:

¢ From the comments the answer ‘it was cheaper for this term’ did not equate
to ‘within budget’ for some but did for others. If the question had been
differently worded then that answer would be possibly a few percentage
points higher.

e A concerning 17% did not know that a longer term was available.

only need for this time NG 3%
reduce risk cancelled on expiry NG 3%
reduce renewal frequency I 20%
not aware shorter terms I 3%
cheaper IIIII—— 6%
not aware longer terms NG 17%
only option available NG 3%

© Copyright NZRS Ltd 2016 9 L@-gu
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This problem of lack of awareness of longer terms is more pronounced among first
time registrants:

only need for this time

reduce risk cancelled on expiry
reduce renewal frequency

not aware shorter terms
cheaper

not aware longer terms

only option available

0% 5% 10% 15% 20% 25% 30%

Efirst domain ®not first domain

We can look at just those who did not know that a longer term is available to see
first how long they actually registered for and then how long they intend to keep the
domain for. From this we can see that 90% registered for 1 year but 65% wanted to
register it for longer.

3 years 1T month 1-2 <lyear 3-5
2 years _& _\ [— 3% years 1%  years
6% 4% 8% 6-10
years
7%

v

If we look at the reasons for choosing this term split by the length of the term
actually chosen, we can see that

e Longer terms are primarily selected to reduce the frequency of renewal.

e Those selecting one month terms are either doing so because it is cheaper or
because they were somehow limited in that choice by either only having this
option or by not being aware of longer terms.

only need for this time

reduce risk cancelled on expiry
reduce renewal frequency

not aware shorter terms
cheaper

not aware longer terms

only option available

0% 5% 10% 15% 20% 25%

BT month ®lyear ®2years BE3years B4years B5years ™10 years
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4 Who or what influenced them and how

We asked registrants who or what had influenced them in this purchase and which
of those influences was the most important. 38% said they were not influenced by
anything and an additional 13% listed no influencers giving a total of 51% who were
not influenced in their purchase. For the 49% that acknowledge an influence, the
number of influencers was rarely more than two.

4% 3%

= no influencers
= | influencer

= 2 influencers
= 3 influencers

= 4+ influencers

Looking at these 49% of registrants and examining who or what influenced them,
we can see the following:

e No particular influence dominates. Influence comes from a variety of sources.
¢ Domain name providers are only the 4" most important influence.

e |tis not clear if ‘IT consultant’ means someone with whom the registrant has
a formal relationship or not.

-
(@]
[®]
]
wn
C
-
Q
3
-

friends family

web developer
domain name provider
web designer
work colleagues
online search
competitors use nz
design ad agency
graphic designer
business mentor
social media

dummies book

(@]
X

5% 10% 15% 20% 25%

E most influenced ®influenced
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Having asked about the influencers we went on to ask how these influencers
influenced the registrant, accepting multiple answers. This shows:

e A greater proportion of first time registrants took a recommendation on
which provider to use than those who had already registered a domain.

e Interestingly, a greater proportion of registrants who were not first time
registrants had the full domain name recommended to them.

¢ The most recommended element across the board was the TLD.

0% 10% 20% 30% 40% 50%

B recommended which provider Brecommended tld Brecommended full name

To put this in perspective, the total percentage of registrants who took
recommendations is as follows:

recommended which provider NG 10%
recommended tid NGNS 20%
recommended full name [IIEIEGEGGGNEENNNNNNNN 4%

If we take the 29% of registrants that were recommended either the full name or the
TLD and see why they chose .nz, the only significant difference is an increase in
“someone else’s choice”, which is to be expected.
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If we take the same 29% and see why they chose the length they did, the only
significant difference we see is that fewer are aware of longer terms:

only need for this time IIIINIGIGEGGEN 3%
reduce risk cancelled on expiry NG 7%
reduce renewal frequency IIIINININININININIGNEEENE 22%
not aware shorter terms [N 4%
cheaper NN 15%
not aware longer terms IIIEIGGNGNNNNNNNNNEEE 22%
only option available NG S%
0% 5% 10% 15% 20% 25%
We went on to ask registrants if they had seen any advertising for .nz domain names
and what they had seen and been influenced by. 45% had seen advertising and 40%

had been influenced by it, meaning that almost 90% of those that saw advertising
were influenced by it.

The percentages of registrants that saw and were influenced by various forms of
advertising is:

magazine [ 2%
radio [l 2%
television I 2%

email NG 19%

online 32%

If we further examine how many forms of advertising our registrants encountered
and were influenced by, including those who encountered nothing, we see that few
registrants see more than one form of advertising:

2%

®none
=] form seen
= 2 forms seen

= 3+ forms seen
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5 What content might influence registrants

We asked registrants what content might influence them and then what form they
prefer to consume their content in. 75% indicated that one form of content or
another might influence them. However, there was a problem with that question
that was corrected part way through the survey and so these results may not be as
reliable as others in this survey.

Registrants were free to select as many of the following types of content that might
influence them as applied. Research came out the clear winner followed by others
that reflect real-life experience.
research on value and use of domains NG 38%
guides on how domains work NG 19%
guides on managing domains [INIIEIEGNGN 17%
security considerations IIIINIGINGNGGNGNGNGNNNNNNNNNNNEGEGE 27%
case studies NG 22%
domain name guides IIIIINGNGNGNGNGNNNNNNGNNNNNNGEGEGEGN 26%

Looking at how many types of content a registrant thought might influence them

we can see that people generally have one specific choice and so multiple types of
content are needed to reach a wide number of registrants.

49 2% [ 3%

= none
=] type
= 2 types
= 3 types
= 4 types
= 5 types

= G types

We asked the registrants what form they prefer their content to come in. The word
‘research’ may have been interpreted as a type not a form of content and so that
result should be treated as a likely duplicate of the result above.

55%
written guides I  53%
videos IS 37 %

research

news stories NN 35%
blog posts I 4%
infographics I 16%
webinars I 15%
podcasts I 7%
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The number of forms of content that registrants prefer shows that registrants are
generally open to a variety of forms:

= none
=1 form
=2 forms
= 3 forms
= 4 forms

= 5-8 forms

If we look at the types of content that people want compared to the length of time
they intend to keep the domain name (shown as percentages of the intended length
of registration) then some useful differences emerge:

e In interpreting this, it should be remembered that 46% of all registrants
intend to keep their domain for >10 years and 37% don’t know how long.

e General domain name guides go down in influence the longer the registrant
intends to keep the domain.

e The influence of content around security considerations generally goes up as
the intended length of registration goes up.

e Research on the value and use of domains has the most influence across the
range of intentions with the exception of 1-2 years where guides win.

none

research on value and use of domains

guides on how domains work

guides on managing domains

security considerations

case studies

domain name guides

0% 5% 10% 15% 20% 25% 30%

m>10years M6-10years M3-5years M1-2years M<lyear ®don't know
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Looking at the forms in the same way (by percentage of intended length of
registration) shows:

e Podcasts and webinars are low down the list for all intended lengths.

e Research matters most to those intending to keep for <1 year.

research

news stories

podcasts

webinars

infographics

written guides

blog posts

videos

A

0% 10% 20% 30% 40% 50%

m>10 years H6-10years MW3-5years H1-2years HBE<lyear BEdon'tknow

Finally, examining types of content by whether or not this is the first domain
registered also shows some differences:

none
research value use domains
guides how domains work
guides managing domains
security considerations

case studies

domain name guides

0% 10% 20% 30% 40%

Hfirst domain M®not first domain

© Copyright NZRS Ltd 2016 16 @ O

BY



2016 .nz Registrant Survey N ZRS = intemetnz

6 Why they chose their domain name provider

Registrants were asked if they carried out any form of prior research before choosing
their domain name provider with 49% saying that they did. Splitting that by the
number of domains the registrant holds shows no significant difference, but splitting
it by age of the organisation does:

>10 years [ e
6-10 years [
3-5years NG
1-2 years "
<lyear I
not given [ e —
0% 10% 20% 30% 40% 50%

Hprior research  Eno prior research

We asked the registrant if they bought their name through an authorised registrar
or not. Unfortunately we are not in a position at the moment to check the accuracy
of their responses. A large number did not know but as we did not ask if registrants
understood the benefits of buying through an authorised registrar we are unable to
judge if this is a problem.

= authorised .nz registrar
® an organisation that resells
via .nz authorised registrar
60%
= don't know

4%

We asked registrars where they start when they buy a domain, choosing the domain
name first or the provider first. The high percentage who start with the domain
name indicates the need for a registrar to supply multiple TLDs to maximise the
number of domains they sell and also suggests that elaborate name selection tools
may not serve much purpose:

= domain name first and
then provider

= other

= provider and then domain
name
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Registrants were asked how they found this provider, with the ability to select more
than one option. Internet search and referral dominate the results.
tv advertising | 0%
social media I 0%
offline advertising B 1%
online advertising Il 3%
referral NG 41%
internet search NG 41%
This pattern is unchanged when the results are split by the number of domains held

or how long they intend to keep them for but there is a change when split by
individuals and organisations:

tv advertising
social media g
offline advertising |m
online advertising [k
referral [
internet search [ e

0% 10% 20% 30% 40% 50% 60%

Horganisation ®individual

We then asked about a number of different factors as to which affected their choice
of provider. Note that price comes out 2nd highest here but when we asked about
why they chose .nz prices was near the bottom of factors.

Nz support N —— 57 %
price II——— 55 %
nz based organisation NN 53%
easy to register I 52 %
nz dollar pricing IE—— 50%
quality of service I 4.6 %
quality of support I 46%
easy to configure IIIEEENEN———— A5%
reliable infrastructure INIEEEEEEEEEEEENENEENNNNNN 35%
quality online experience I 31%
24x7 support NI  28%
other services I 20%
range of tids NG 13%
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This pattern of factors does not change when split by how long the registrant intends
to keep the domain for or how any domains they have but does change slightly when
split by individuals and organisations:

Nz support

price

nz based organisation
easy to register

nz dollar pricing
quality of service
quality of support
easy to configure
reliable infrastructure
quality online experience
24x7 support

other services

range of tlds
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Summary and Highlights

The data from this survey has shown up some interesting observations.

e The percentage of new registrations coming from companies >10 years old
at 26% as shown on p2.

e The 87% who already have some other form of online presence, p4.

e The number of registrants who intend to keep their domain name for >10
years at 45% as shown on p5.

e The comparison between that and the lengths those registrants register for,
p6.

e The use of short term domains for campaigns and projects, p7.

e The 17% of registrants who did not know that longer terms were available,
p9.

e The importance of NZ identity as a reason for choosing .nz, p9.

e The role that influencers play and how many influencers there are, p11.

e The potential for research as content to influence registrants, pl14.

e The dominance of referral and Internet search as the two primary means by

which registrants find their domain name providers, p18.

If you think there’s anything we’ve missed or more value that could be derived,
then please let us know.
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