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Recognise	
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  brand	
  

Q1. Do you recognise this brand? [Shown NZRS logo]. 
Base: All (Oct-14 n=1,031). 



Knowledge	
  of	
  what	
  .nz	
  represents	
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An online product e.g. a website package 
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All .nz domain names 
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Q2. What do you think this brand represents? [Shown NZRS logo]. 
Base: All aware of NZRS (Oct-14 n=223). 



.nz	
  strongly	
  seen	
  as	
  local	
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Consumer	
  Use	
  and	
  Mobile	
  

98%	
  
8	
  out	
  
of	
  10	
  

74%	
  

72%	
  



Accessing	
  the	
  internet	
  in	
  general	
  via	
  a	
  Smartphone	
  or	
  Tablet	
  has	
  
increased	
  since	
  last	
  year.	
  In	
  fact,	
  we	
  know	
  one	
  in	
  five	
  people	
  
completed	
  this	
  online	
  survey	
  on	
  a	
  mobile	
  device!	
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8% 
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3% 

Laptop computer 

Smartphone 

Desktop computer 

Tablet (including iPad) 

Television 

Mobile phone (not a Smartphone) 

Other 

2014	
   2013	
   2012	
  

Significantly higher/lower than 2013 

More likely to be younger (18-29 
years: 84%; 30-39 years: 84%) 

More likely to be older (50 plus: 77%) 

More likely to be aged 
30-39 years (61%) 

More likely to be aged 
40-49 years: 9% 

Devices use to access the internet 

More likely to be younger (18-29 
years: 86%; 30-39 years: 88%) 



Consumer	
  Awareness	
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.biz 
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.xxx 

None of these 

Top level domains aware of 

2014 2013 2012 

98% 

Aware 
of .co.nz 

97% 

98% 

Those less likely to have heard of a.nz 
domain name are: 

•  Older people, 65 or over (93%) 
•  Identify as Asian (91%). 

New gTLDs are 
not challenged 
by awareness 



Consumer	
  –	
  	
  Trust	
  based	
  on	
  TLD	
  
Website address trust the most 
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None of these 

2014	
   2013	
   2012	
  

Significantly higher/lower than 2013 

Although New Zealanders’ are still most likely to trust a .nz website, levels have 
decreased compared to the last two years. 



Consumer	
  –	
  Website	
  expectaZons	
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Have prices in NZ Dollars 

Include GST in their price 

Have a NZ telephone number 

Have legal protection for you 
in NZ 

Have a NZ postal address 

Have reasonable shipping 
charges 

Ship to NZ 

Represent a company that is 
easy to contact 

Represent a company based 
in NZ 
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Consumer	
  –	
  Email	
  percepZons	
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None of these 
addresses 
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26% 

A	
  company	
  specific	
  email	
  address	
  is	
  essenZal	
  to	
  be	
  
seen	
  as	
  business-­‐like.	
  	
  	
  



15% 

82% 

4% 

Yes No Don't know 

Consumer	
  -­‐	
  .nz	
  launch	
  awareness	
  

Aware of  
.nz 

change 

How found out about change 

18% 

14% 

11% 

9% 

8% 

7% 

7% 

6% 

5% 

4% 

3% 

10% 

7% 

Via the Internet 

TV 

E-mail 

Word of mouth 

Researching domain names 

Newspaper 

Work / work association 

Radio 

Media (general) 

Blogs/forum 

Read it somewhere 

Other 

Don't know 

Fi]een	
  percent	
  of	
  online	
  consumers	
  were	
  aware	
  of	
  the	
  	
  
shorter	
  .nz	
  domain	
  name	
  change	
  at	
  the	
  start	
  of	
  Sept	
  2014	
  



Business	
  Research	
  



Some	
  quick	
  highlights	
  	
  

98%	
  conduct	
  some	
  sort	
  of	
  
business	
  online	
  

2	
  out	
  of	
  10	
  businesses	
  use	
  social	
  
media	
  

4	
  out	
  of	
  10	
  businesses	
  have	
  a	
  
website	
  



59%   66% 

no website 
 
 
 

Businesses	
  are	
  missing	
  an	
  opportunity	
  

Internet	
  Access:	
  	
  

98% 

…of	
  consumers	
  search	
  the	
  	
  
Internet	
  for	
  Products	
  
and	
  Services	
  
Source:	
  .nz	
  Colmar	
  Brunton	
  Survey	
  2013	
  

41%  34% 

…of	
  businesses	
  with	
  a	
  website	
  
Source:	
  MYOB	
  Business	
  Monitor,	
  Feb	
  2014	
  

still 

>	
  



Over	
  half	
  of	
  businesses	
  without	
  a	
  domain	
  name	
  don’t	
  have	
  any	
  
internet	
  presence	
  at	
  all.	
  Of	
  those	
  that	
  do,	
  some	
  use	
  an	
  internet	
  
directory	
  site,	
  social	
  media	
  business	
  pages,	
  or	
  sell	
  products	
  or	
  services	
  
through	
  Trade	
  Me.	
  

Q45. Which of the following do you use to manage your business presence on the internet? 
Base: 2014 – All who don’t own or manage a domain name n=513.  

LinkedIn 
business page Other 

No presence 
at all on the 

internet 

Facebook 
business 

page 

Sell via 
TradeMe 

Free website 
without own 

domain name 

55% 
6% 

More likely to: 
•  Work in Christchurch (73%) 

•  Work in the primary 
production industry (76%) 

•  Be a South Island sole trader 
(68%) 

•  Not looking to grow business 
(63%). 

More likely to be 1 
+ employees 

(24%); work in the 
industrial industry 

(24%). 

More likely to work 
in the service 

industry (23%); 
focussed on 

growing business 
(20%). 

Internet 
directory, e.g., 

finda.co.nz 

14% 14% 13% 12% 
7% 

More likely to work in 
the distribution 
industry (26%); 

focussed on growing 
business (21%). 

More likely to work in 
the distribution 
industry (33%).  



Social	
  Media	
  

18% 30% 24% 28% 

9 or 10 (extremely beneficial) 7 or 8 5 or 6 4 to 1 (not at all beneficial)  

How beneficial social media is to business 

More likely to be 
based in Wellington 
(48%); not looking to 
grow the business 

(46%).  

Less likely to have 10 + 
employees (6%). 

More likely to have 10 + 
employees (61%); be in 
the industrial industry 

(47%). 

More likely to be operating less 
than 2 years (51%). 

 
Less likely to be not looking to grow the 
business (5%); been operating 10 plus 

years (8%). 

Beneficial to business (7 
to 10 out of 10): 48% 



Over	
  half	
  of	
  businesses	
  with	
  a	
  non	
  .nz	
  domain	
  
name	
  would	
  consider	
  a	
  .nz	
  version	
  in	
  the	
  future.	
  	
  

53% 

21% 

27% 

Yes No Don't know 

Would 
consider .nz 

domain name 

More likely to be 
focussed on growing 
internationally (56%). 



28% 

70% 

2% 

Yes No Don't know 

Aware of 
registration 

change 

22% 

11% 

8% 

7% 

6% 

4% 

4% 

4% 

3% 

3% 

3% 

2% 

14% 

12% 

E-mail 

Domain name provider 

Via the Internet 

Word of mouth 

Media (general) 

TV 

Newspaper 

Work / work association 

ISP provider 

Researching domain names 

Read it somewhere 

Blogs/forum 

Other 

Don't know 

How found out about change 

Nearly	
  three	
  in	
  ten	
  businesses	
  with	
  a	
  domain	
  name	
  know	
  of	
  the	
  upcoming	
  
shorter	
  .nz	
  change…	
  



Half	
  of	
  businesses	
  with	
  a	
  .nz	
  domain	
  name	
  rate	
  their	
  registraZon	
  
experience	
  as	
  excellent	
  or	
  very	
  good.	
  	
  

16% 34% 39% 10% 2% .nz domain name (n=323) 

Excellent Very good Good Fair Poor 

Rating of registering domain name 



47% 29% 18% 7% Total (n=568) 

9 or 10 (extremely likely) 7 or 8 5 or 6 4 to 1 (extremely unlikely)  

Three	
  quarters	
  of	
  businesses	
  with	
  a	
  website	
  would	
  recommend	
  sefng	
  up	
  a	
  
site	
  to	
  businesses	
  that	
  don’t	
  currently	
  have	
  one.	
  	
  

Likelihood to recommend setting up a website to 
businesses that don’t have one 



Sole	
  traders	
  are	
  less	
  likely	
  to	
  have	
  their	
  own	
  domain	
  name	
  for	
  use	
  with	
  
email.	
  	
  

39% 

32% 

6% 

1% 

60% 

5% 

35% 

20% 

Yes, business has a domain name for 
email (TOTAL) 

Yes, ends in .nz 

Yes, ends in .com 

Yes, ends in something else 

Business does not have a domain 
name for email (TOTAL) 

No, don't use email 

No, use ISP email (eg @xtra.co.nz) 

No, use a free email (eg @gmail.com) 

Business owns or manages own domain 
name for use with email 

More likely to be: 
•  An enterprise (1+ employees: 48%) 
•  Have a greater number of employees (1 – 5: 

40%; 6 – 9: 51%, 10+: 72%) 
•  Business focussed on growing (44%). 

More likely to be: 
•  Main business in Christchurch (15%) 
•  Sole trader in the South Island (11%). 

More likely to be: 
•  Sole trader in the North Island (25%) 
•  Business operating less than two years (45%). 

More likely to be: 
•  In the primary production industry (52%) 
•  Not looking to grow businesses (44%) 
•  Business operating more than 10 years (42%). 

More likely to be: 
•  Sole traders (68%) 
•  In the primary production industry (74%) 
•  Not looking to grow business (74%). 

More likely to be: 
•  An enterprise (1+ employees: 56%) 
•  Based in Auckland (46%) 
•  In the distribution industry (48%) 
•  Business focussed on growing (44%). 



In	
  general	
  businesses	
  don’t	
  have	
  email	
  addresses	
  as	
  they	
  view	
  themselves	
  as	
  being	
  
too	
  small,	
  or	
  because	
  they	
  use	
  their	
  personal	
  email	
  address	
  instead.	
  

22% 

16% 

14% 

8% 

7% 

6% 

5% 

5% 

5% 

3% 

3% 

10% 

24% 

Business too small 

Use personal email 

Not required 

Don't need advertising 

Customers are local 

Prefer personal contact 

Do use email 

Don't have direct contact with 
customers 

Don't use computers 

Promoted by word of mouth 

Contact is by phone 

Other 

Don't know 

Reasons don’t use email 

“It is just a small very localised business with no plans for expansion.” 
 

“Small business promoted by word of mouth.” 
 

“It’s too small and it doesn't seem financially viable.” 
 

“I use my private email instead. Very small business.” 
 

“It is a sewing business and I use my personal email for any contact with 
clients.” 

 
“I work on different client projects and will have to use the client's email as 

required.” 
 

“I do all my business at a farmers market. The market does its own 
advertising to bring in clients. I have in a sense a captive audience and 

haven't needed to advertise outside to increase sales.” 
 

“There is no advertising, and correspondence is sent to personal mail 
[rather] than a business one.” 

 
“Is not necessary as we talk to our customers directly.” 

 
“Don't need to have direct contact with customers in this way.” 

 
“Too small, prefer personal contact.” 



15% 

72% 

13% 

   Yes    No    Don't know 

Only	
  one	
  in	
  five	
  of	
  business’	
  websites	
  are	
  designed	
  to	
  be	
  used	
  on	
  mobile	
  
devices;	
  a	
  further	
  15%	
  are	
  considering	
  designing	
  for	
  mobile	
  use	
  in	
  the	
  next	
  

12	
  months.	
  

23% 

52% 

25% 

   Yes    No    Don't know 

Business’ website 
designed to be 
used on mobile 

devices 

More likely to: 
•  Not have a domain name (60%) 
•  Not focussed on business growth 

(68%). 

Considering 
updating for 

mobile devices 
in next year  

More likely to: 
•  Have a domain name (38%) 
•  Be an enterprise (1+ employees: 

24%; 10+ employees: 42%) 
•  Focussed on growing the business 

(27%) 
•  Been operating 5 years to less than 

10 years (24%). 



Mobile	
  device	
  users	
  will	
  take	
  acZon	
  over	
  a	
  poorly	
  designed	
  website	
  –	
  seven	
  in	
  ten	
  
say	
  they	
  will	
  move	
  to	
  a	
  different	
  site	
  if	
  the	
  original	
  one	
  doesn’t	
  funcZon	
  properly.	
  

33% 

24% 

19% 

24% 

52% 

48% 

43% 

36% 

13% 

18% 

29% 

29% 

1% 

8% 

8% 

9% 

2% 

1% 

2% 

Mobile design shows that 
the business thinks about 

my needs as a user 

If a website does not 
function well I will move to a 

site that does 

Mobile design affects my 
perception of a business 

and the services they offer 

Mobile design increases the 
likelihood that I will 

purchase products or 
services from a business 

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree 

Q32. How strongly do you agree or disagree with the following statements about website usability on your mobile phone, ipad or tablet? 
Base: All those who access the internet via a mobile phone or tablet (2014 n=799). Excluding Don’t Knows. 

Total agree 

86% 

72% 

61% 

60% 

Website usability on a mobile device 



21% 

39% 1% 

39% 

   Large positive impact    Little positive impact 
   A little negative impact    Large negative impact 
   Don't know 

Over	
  six	
  in	
  ten	
  businesses	
  who	
  have	
  a	
  website	
  designed	
  to	
  be	
  used	
  on	
  
mobile	
  devices	
  think	
  it’s	
  extremely	
  or	
  very	
  important	
  it’s	
  able	
  to	
  be	
  used	
  

this	
  way.	
  

38% 

27% 

26% 

8% 
1% 

Extremely important Very important 
Quite important Not that important 
Not at all important 

Importance 
website can be 
used on mobile 

devices 

Those more likely to agree it’s 
extremely or very important 
work in the distribution industry 
(79%).  

Impact of having 
a compatible 
website on 
business 

Those more likely to agree it’s 
had a positive impact are: 
•  Are larger (have 10+ 

employees: 91%) 
•  Work in the business and 

finance industry (79%). 



Summary	
  

•  We	
  are	
  sZll	
  seeing	
  a	
  significant	
  gap	
  between	
  
consumer	
  expectaZons	
  and	
  business	
  behaviours.	
  

•  There	
  is	
  an	
  opportunity	
  to	
  educate	
  and	
  encourage	
  
more	
  businesses	
  online	
  with	
  domain,	
  website	
  and	
  
email,	
  and	
  when	
  they	
  do	
  there	
  are	
  opportuniZes	
  
for	
  value	
  add.	
  

•  This	
  process	
  will	
  become	
  harder	
  and	
  more	
  
expensive	
  over	
  Zme	
  (more	
  on	
  that	
  later	
  today)	
  



QuesZons?	
  


