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Background and Methodology NZRS =

an InternetNZ company

The .nz registry service (NZRS) is the operator for the .nz domain space.

In 2012 NZRS first commissioned research to better understand
L perceptions of the .nz domain space among businesses and consumers.

This document reports the results for the fifth wave of this survey for the
businesses customers.

Consistent with previous years the survey was conducted online using Colmar
Brunton’s business research panel. In total 1,100 businesses took part. Of
these, 624 have a domain name and 476 do not. These groups are weighted
to represent businesses in New Zealand by size and region, as well as to
reflect the incidence of domain name registration among New Zealand
businesses.

The maximum margin of error on the total sample size n=1,100 is +3.0%, on
businesses with a domain name n=624 it is +3.9%, and on businesses without
a domain name n=476 it is +4.5%.

The survey was conducted between the 21 August and 3 September 2017.
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Research objectives NZRS=

an InternetNZ company

: To understand perceptions of a .nz domain name in the New Zealand business
: market, in particular:

awareness and perceptions of .nz compared to other domain names,
specifically .com

: - the perceived benefits to businesses of using a .nz domain name
: - businesses’ experience registering their .nz domain name
: - the perceptions of the annual cost of purchasing a domain name

‘= the importance to businesses of having a website that is compatible with
mobile devices such as tablets, ipads and smartphones.
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Key outtakes NZRS=

an InternetNZ company

: Awareness and use of domain names is very stable over time and the majority of New
: Zealand businesses prefer a .nz domain name.

: The tenure of domain name ownership is increasing, over a quarter of businesses have
had their domain name for over 10 years.

: Perceptions of websites and domain names is becoming more positive, there is an
increased in perceived benefits and a reduction in perceived barriers among businesses
who do not currently have a domain name.

Positive perceptions of a .nz domain name have improved over time, particularly for
increased revenue from lead generation and ability to reach more customers.

The biggest barrier to setting up a domain name is the perceived lack of technical know
: how, coupled with businesses not knowing where to go to register.
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Nearly nine out of ten businesses know what a domain name is, awareness is NZRS=
very stable over time -

an InternetNZ company

Business owners who own or
manage their own domain
name, who were involved in
registering their domain
name, who have a website
designed for mobile devices
and who have been in
business between 1 -5 years
are most likely to know what
a domain name is

Business owners who don’t
own or manage a domain
name are less likely to know
what one is

S1. Before we begin, can you tell us whether you know what a domain name is?
Base: All businesses 2017 n=1,100; 2015 n=1101; 2014 n=1,100
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Domain name ownership is also very stable with two out of five businesses NZRS=
owning or managing their own domain name. This is most likely to be a .nz on TntermetNZ company

Yes, ends in .nz
Yes, ends in .au

Businesses with a .nz address
are more likely to have
employees, be based in

Auckland, and have a website

designed for mobile devices.

Yes, ends in .com

Yes, ends in something else

Businesses without a domain
name are most likely to be
sole traders.

Yes, business has a domain name for website
(TOTAL)

. . 59%
Business does not have a domain name for a 58%
. (]

website 5%

Don't know

® 2017 m2015 m2014

S2. Does your business own or manage its own domain name for use with a website? For example, Colmar Brunton has its own domain name: colmarbrunton.co.nz.
Base: All businesses 2017 n=1,100; 2015 n=1,101; 2014 n=1,100
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On average businesses who own or manage a domain name have... NZRS =

an InternetNZ company

.nz domain names (1.5
° in 2015, 1.3 in 2014)

.com domain names
° (0.4 in 2015, 0.3 in 2014)

.au domain names (0.1
P in 2015, 0 in 2014)

Other domain names
(0.1in 2015, 0.1 in 2014)

Q5. How many of each of the domain names below does your business own or manage?
Base: Businesses who own or manage a domain name 2017 n=624; 2015 n=596; 2014 n=587
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As the average would suggest businesses are most likely to have only registered _
one version of their .nz domain name. They choose .nz to reflect they are a NZ NZRS =

an InternetNZ company

business
Of the I ° I .nz domain names on average ...
...most have only one version registered... ...and choose a .nz address to reflect they are a NZ business.
I am a New Zealand business
One version | want to show the world | am a New

Zealand business
It's what customers look for

It's what customers trust

Multiple versions
It's quicker to purchase and set up

It's easier to purchase
It's cheaper

Don't know

Other

Don't know

m 2017 w2015 m2014

Q8. When you registered your current business’s .nz domain name(s), did you register multiple versions (e.g., .co.nz, .net.nz, .org.nz), or only one version? Q8a. And what is the main reason your
business chose to use a domain name that ends in .nz?
Base: Businesses who own or manage a domain name ending in .nz 2017 n=511; 2015 n=379; 2014 n=492

-Colmar Brunton 2017 10



Businesses who choose a domain name other than .nz want the international

presence...

More global

Cheaper

Not limit market to NZ

Domain name already in place

Came with website designer

Easier to purchase

For US market

Also use .nz

.com appears in
international search engines

Other

® 2017 m2015

Q9. Why has your business chosen to use a domain other than one that ends with .nz?
Base: Businesses who own or manage a domain name other than .nz 2017 n=145; 2015 n=123; 2014 n=95

m 2014

NZRS=

an InternetNZ company

91

.com for international presence; .biz, .net etc mainly to
protect the name

.com is more recognisable worldwide

Because much of my customer base via social media is
generated overseas. .nz doesn’t mean as much to
overseas customers as .com

If the business needs to expand internationally it would be
easier to do without a .nz domain name

We use .org to show a more international scope to our
contacts

Many of our clients are overseas and it sounds more
professional

To make sure, even though we are a NZ business we don’t
lose out on people in other countries that don’t know NZ
exists or thinks we are part of Europe

Colmar Brunton 2017




...but the majority would still consider using the .nz version of their domain in NZRS=
the fUtU re anTnternetNZ company

2017 2015 2014

B Yes [l No [ Don’t know

Q10. Would you business consider using the .nz version of your business’s domain name in the future (assuming that it is available)?
Base: Businesses who own or manage a domain name other than .nz 2017 n=145; 2015 n=123; 2014 n=95
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Nine out of ten domain names were registered more than 12 months ago, and a _
quarter have been registered for more than 10 years. The trend in the last three NZRS -
years would indicate the tenure of domain name ownership is increasing o Internettiz comeany

12+ months ago

Less than 6 months ago B 6 to 12 months ago >12 months-2 yearsago ™ 3-4 years ago

m 5-10 years ago B More than 10 years ago ® Don't know

Q40. How long ago did your business register your current domain name?
Base: Businesses who own or manage a domain name 2017 n=624; 2015 n=596; 2014 n=587
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The CEO, Managing Director or Owner of a business is the person most likely to NZRS=
be responsible for, and influence, the decision about the business domain name . Fuemetnz conoony

| 51
CEO, MD or Owner 81%

Web designer

IT manager

Independent web designer
Independent web design agency
Independent IT company

Employee responsible for marketing
Employee responsible for advertising
Another employee of your business

Someone else

None of these r 2% m Responsible Influencer

Q6. Who, in your business, is ultimately responsible for making decisions about your business’s domain name (for example to buy a .nz domain name)? If you are responsible, please indicate your role
in the business. Q7. And who, in your business, is responsible for influencing and advising the decision make about your business’s domain name?
Base: Businesses who own or manage a domain name n=624
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Domain name ownership for email is at similar levels to domain name NZRS=
ownership for websites as expected st TnterriethiZiesmEnny

Yes, business has a domain name
for email (TOTAL)

Yes, ends in .nz
Yes, ends in .au
Yes, ends in .com

Yes, ends in something else

Business does not have a domain name 576%‘7
for email (TOTAL) 60‘72

No, don't use email

No, use ISP email (eg @xtra.co.nz)

No, use a free email (eg @gmail.com)

m 2017 2015 ®=2014

* At the overall level the incidence of domain name ownership for use with a website amongst businesses is weighted to reflect 2015 MYOB data, which may also affect the email use data.
Q2. Does your business own or manage its own domain name for use with email? With a domain name, we mean a name that is specific to your business. For example, Colmar Brunton has its own email
addresses that end with @colmarbrunton.co.nz.
Base: All businesses 2017 n=1,100; 2015 n=1101; 2014 n=1,100
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Businesses who don’t have their own business specific email address either do NZRS=
not need it or have another email solution — usually their personal address an TAtemetNZ company

91

) . ; ) The age of clients dictates that most don’t have a
Business is too small we don’t want to over complicate computer

things

) Don’t have a use for it
| use my own personal email address as most people know

that | have had it for years

Not needed for my business

We use the email provided by our franchise website but

also have our own website and domain name
Long standing business face to face with customers, email

not needed

We are too small and don’t need to use a separate email

other than our personal o
Sole charge — only email is personal

Q2a. Why has your business chosen not to use email?
Base: Businesses who don’t use email n=35
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Businesses with a website are very positive about the benefits they bring to _
their business. They are most likely to say that websites help consumers connect NZ RS=
with a business and that it is an effective tool for sharing information o IntemetNz comenny

A website helps consumers A website is an effective tool A website helps build business A website gives me more A website increases sales A website helps drive
connect with a business to share information about credibility control over my content customer loyalty
my business

B Strongly agree @ Agree = Neither nor ® Disagree B Strongly disagree

Q67. Below is a set of statements about business attitudes towards websites. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Businesses with a domain name (excl don’t know) n=624
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Businesses without a domain name are unsurprisingly less positive about the _
benefits of websites, however over four out of five still agree that it a website l\lz RS=
helps consumers connect with a business o InternetNZ corpany

A website helps A website helps A website is an A website A web presence is There is no value A website adds People don't look A website helps A website is too
consumers build business  effective tool to increases sales importantto for my business in nothing to my for business drive customer  much hassle to
connect with a credibility  share information other having a website business services like mine loyalty maintain
business about my organisations but online
business not mine

B Strongly agree = Agree = Neither nor m Disagree B Strongly disagree

Q61. Below is a set of statements about business attitudes towards websites. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Businesses without a domain name (excl don’t know) n=476
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The perceptions of the benefits of websites among businesses without a domain

name have become more positive over time, the most notable changes since NZRS =
2014 are increases in agreement that a website helps build business credibility e s s
and increases sales

Total agree

2017 14% 3% 82%

Helps consumers connect - . ’ \
with a business 2015 20%  1%g 77%
2014 17% 3%} 79%

2017 31% 61%
Helps build business - 0 0
credibiity 2015 32% 60%
2014 37% 52%

2017 29% 9
Is an effective tool to share ° >7%
info about my business 2015 35% 53%
2014 32% 53%
2017 38% 5% % 55%

Increases
sales 2015 39% -E 53%
2014 46% 6% [ 48%
, 2017 50% 2% ER 34%
relps drve customer VeI 2015 4% EEE s
2014 a8 DT
B Strongly agree ™ Agree Neither agree nor disagree ™ Disagree M Strongly disagree

Q61. Below is a set of statements about business attitudes towards websites. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Businesses without a domain name (excl don’t know) 2017 n=476; 2015 n=505; 2014 n=513
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There is a slight reduction in all the perceived barriers to websites among NZRS=
businesses without a domain name. Perceptions that there is no value for my -
business in having a website shows the largest decline since 2014

an InternetNZ company

Total agree

2017 27% DA 6% 549
Is important to other - 0 %
organisations but not mine 2015 26% L EUE ] 4% 56%

2014 28% L P 4% 56%

No value for my business in 2017 28% as%
having a website 2015 30% % 49%
2014 26% % B 53%

Adds nothing to my business 2017 33% _ 37%
2015 30% L BV 6% | 44%
2014 34% DA 5% | 43%

People don't look for business 2017 27% D 11% | 36%
services like mine online 2015 28% D 7% 42%
2014 31% D R 6% 41%

2017 43% B 5% 34%
2015 45% BEE N 5% | 37%
2014 45% B RV 3% 40%

Too much hassle to maintain

B Strongly agree ™ Agree Neither agree nor disagree ™ Disagree M Strongly disagree

Q61. Below is a set of statements about business attitudes towards websites. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Businesses without a domain name (excl don’t know) 2017 n=476; 2015 n=505; 2014 n=513
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Differences in businesses by their attitude towards websites... NZRS

an InternetNZ company

82%

Is too much hassle to People don’t look for Adds nothing to my

No value for my A web presence is Helps drive customer
maintain business services like business

Increases sales  Is an effective tool to Helps build business  Helps consumers

business in having a important to other loyalty share info about my credibility connect with a
mine online website organisations but not business business
mine
No differences More likely to be More likely to More likely to More likely to be No differences No differences More likely to More likely to be More likely to
in primary work in primary work in primary in primary work in service in the service work in service
production production; have production or production; have industry; have industry; be a sole industry; have
no growth industry; have no no growth growth aspirations  trader, have been  growth aspirations
aspirations; have growth aspirations; have in NZ; have been  in business from 1-  in NZ; have been
been in business aspirations; have been in business in business from 1- 5 years in business from 1-
for more than 5 been in business for more than 5 5 years 5 years
years for more than 5 years

years

Q61. Below is a set of statements about business attitudes towards websites. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Businesses without a domain name (excl don’t know) 2017 n=476
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A .nz website is more favourably perceived across all measures than a .com

apart from its ability to reach more customers where the benefit is equally NZRS=
associated with .nz and .com. The benefits least likely to be applied to either s arnstiZiesmpnns
website are cheaper marketing opportunities, good value and increased revenue

from lead generation

Good for business _
Available L 31% I
Credible L 27% (/B
Trusted L 24% [ B
Professional L 37% I
Improved customer engagement _
Trustworthy L__19% [ -/ S
Reliable L 24% [N /O
Established L 40% [T
Responsive ____23% [
Secure L 20% B
Responsible L 22% [ U
Increased revenue from online sales _
Good value ___18% [ U
Knowledgeable L 28% [
Traditional L 27% [ v
Ability to reach more customers _
Increased revenue from lead generation _
Cheaper marketing opportunities _
B Has a .nz address B Has a .com address u Associated with neither address

Q23. Regardless of whether you have a domain name or not, which of the following benefits do you think apply to a business who owns a .nz or a .com address?
Base: All businesses n=1,100
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Perceptions of .nz have increased favourably across all comparable measures _
from 2015, particularly for increased revenue from lead generation and ability to NZ RS=

reach more customers

2017

7
67
1
7
7
7

)

Base: All businesses 2017 n=1,100; 2015 n=1,101

Good for business
Available
Credible
Trusted

Professional
Improved customer engagement
Trustworthy
Reliable
Established
Responsive
Secure

Responsible

Increased revenue from online sales

Good value
Knowledgeable
Traditional

Ability to reach more customers

Increased revenue from lead generation

Cheaper marketing opportunities

an InternetNZ company

2015

Not asked in 2015

Not asked in 2015

Not asked in 2015
Not asked in 2015

Not asked in 2015
Not asked in 2015

Not asked in 2015

Q23. Regardless of whether you have a domain name or not, which of the following benefits do you think apply to a business who owns a .nz or .com address?
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There is a lot less differentiation between the experience of registering different _
domain names in 2017 than in previous years. Ratings of the experience of :ZRS -
registering a .nz continue to improve over time o ntetetZcanpany

80% -
71%
69%
T 70% -
C—

§o 64%
- 60% oy
g ’ 58% —
. 60% Ar—
2 E—
éc) ‘.%%
(]
[8)
x 50% - L= 5%
© 50%
£
© 40% -
x

30% -

20% T T )

2014 2015 2017
Total e=fl==_nz domain name === com domain name =@ Other domain name

Q43. Overall, how would you rate your experience registering your domain name?
Base: Respondents who were involved in registering their business domain name (excl don’t know) Total n=421

Colmar Brunton 2017 27



Over half of people who were involved in registering their businesses domain _
name rated all aspects favourably. Nearly one in six people did not know where l\lz RS=
to go to register their domain name on TnternetNZ company

The time it took to set up my The process for setting up my The price | was charged to | understood the process for It was easy to find the | knew where to go to register
domain name was reasonable domain name was register my domain name was setting up my domain name information | was looking for my domain name
straightforward reasonable

B Strongly agree = Agree = Neither nor m Disagree B Strongly disagree

Q42. Below is a set of statements about setting up and registering your domain name. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Respondents who were involved in registering their businesses domain name (excl don’t know) n=421
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The incidence of businesses not knowing where to go to register their domain _
name has increased since 2015 (shown by a decrease in agreement with the NZRS -
statement). Other measures are stable from 2015 i IntarmstNZAcoreny

90% -
0,
81% 80% .
— ()
80% - ———t—
) u
g
Qo 75%
© 77%
@ 74% ° 4
E () 72%
g 70% 71% " °
= 70% - — /0%
@0 69% U
o 69%
i 67% 68%
X
65%
60% - 63%
50% T T )
2014 2015 2017
Easy to find info was looking for === | understood the process for setting up my domain name
=== Price charged to register my domain name was reasonable === Knew where to go to register my domain name
Process for setting up my domain name was straightforward ==ll==The time it took to set up my domain name was reasonable

Q42. Below is a set of statements about setting up and registering your domain name. Using the scale provided, please indicate how much you agree or disagree with each statement.
Base: Respondents who were involved in registering their businesses domain name (excl don’t know) 2017 n=421; 2015 n=411; 2014 n=399
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The biggest perceived barrier prior to registering a domain name is the technical NZRS=
know how, followed by the cost and the ongoing maintenance. Subsequent to -

anTnternetNZ company
registration the incidence of these decline apart from ongoing maintenance,
indicating that this is a going concern for domain name owners

50%

26% 26%

Technical know Cost to support Ongoing Personal time

Website/Email Security of online None of these
how maintenance investment

presence

u After m Before

Q55. Which, if any, of the following did you perceive as barriers before purchasing a domain name? Q56. Which, is any, of the following did you find to be real barriers after purchasing a domain
name?

Base: Respondents who were involved in registering their business domain name (excl don’t know) n=421
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Three-quarters of businesses with a domain name are likely to recommend NZRS=
setting up a website to businesses that don’t currently have one on TnternetNZ company

% who rate 7,8,9 or 10

2017 2015 2014

.nz domain name (n=489) 78% 80% 76%

.com domain name 31% 10% | 5% 85% 82% 86%
(n=117)

%

m9or 10 (extremely likely) ®7o0r8 ®50r6 ®4tol(extremely unlikely)

Other domain name

0 o V)
(n=35) 90% 95% 69%

Q57. On a scale of 1 to 10, where one means extremely unlikely and 10 means extremely likely, how likely are you to recommend setting up a website to businesses that don’t currently have one?
Base: Businesses who own or manage a domain name (excl don’t know)
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Businesses without a domain name are more likely to be a sole trader without NZRS —

growth aspirations s tsrmethZicompsny
Breakdown of NZ businesses by their Sole trader oo% 80%
- o
growth aspirations 1-5 employees g v
5 o
6 - 19 employees § s
. 33% 33%
27% 20+ employees

7%

r T Auckland
Businesses without a Businesses without a Businesses with a Businesses with a s
domain name with domain name domain name and  domain name and Wellington 3
growth aspirations without growth with growth without growth o o
aspirations aspirations aspirations Other NI oo
Qo n
Christchurch 2
a
Other S|
Likelihood to purchase a domain name in
the next year Operating less than 2 years
o T
Operating 2 < 5 years 8 g
Q —
. . = O
Extremely likely Operating 5 < 10 years ==
. 60%
Very likely Operating 10 plus years 62;)
Quite likely
Distribution
Not that likely 5
Industrial 3
1%]
Not at all likel . . 5
y 73% Primary Production <
’ 0,
Don’t know Service, Business and Finance . 5559%4’
Growth aspirations (n=215) ® No growth aspirations (n=261) m All businesses (n=1,100) Businesses without a domain name (n=476)
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Over half of businesses without a domain name have no presence on the _
internet. Those who do are most likely to manage their presence through NZ RS=
Facebook, an Internet directory and LinkedIn i diterrthl 24 comgany

N~
: ®—0@ @ 0 @@
Q IJ IJ IJ
Internet LinkedIn Facebook . Free website No presence
. . . Sell via .
directory, e.g., business page business page without own Other at all on the
TradeMe . .
finda.co.nz domain name internet
m ‘
: 00 0 © 0 ¢
0
q
: @@ @ @ e @ ‘

Q45. Which of the following do you use to manage your business presence on the internet?
Base: Businesses don’t own or manage a domain name 2017 n=476; 2015 n=505; 2014 n=513
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One in six businesses without a domain name are likely to purchase one in the NZRS =
next 12 months, a slight increase from 2015 an TnternetNZ company

2017 2015

Sole traders, who
don’t have a
website that is
compatible with
mobile devices,
who have been in
business for more
than 5 years are
least likely to
purchase a
domain name in
the next 12
months

I Extremely likely [l Very likely Quite likely [l Not that likely [Jl] Not at all likely [l Don’t know

Q18. How likely is your business to purchase a domain name in the next 12 months?
Base: Businesses who don’t own or manage a domain name 2017 n=476; 2015 n=505
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Among those who are likely to purchase a domain name, just over half know NZRS
hOW tO dO it... «ilenternetNZ company

2017 2015

B Yes!know exactly how to do it Yes | know a little bit about it ] No | don’t know anything about purchasing one

Q14. If your business was to consider buying a domain name, do you know how to purchase one?
Base: Businesses who don’t own or manage a domain name and are extremely/very/quite likely to buy one in the next year 2017 n=78; 2015 n=61.

S z G PR V)
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...and they are most likely to do it for the website address NZRS=

an InternetNZ company

For the business website address
[ 63%

-

‘ 43%

26%

For the email address
‘ 56%

To protect or preserve the name

Marketing campaign website address

Other
‘ 3%

I

7% = 2017 2015

Don't Know

Q15. For what reasons would your business buy its own domain name?
Base: Businesses who don’t own or manage a domain name and are extremely/very/quite likely to buy one in the next year 2017 n=78; 2015 n=61.
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One third of businesses are aware that you can set up a domain name to
point to an existing online presence, and one in 10 think this is something NZRS =
their business would be interested in doing s

2017
Yes
2015
2014
’ 57%
No 60%
60%
29%
Don't Know 28%

32%
’ 30%

= 2017 =2015 m2014

Q62. Did you know you could invest in a domain name and set it up to point to an existing online presence hosted by another service, such as a Facebook page? Q63. Is this something your business
would be interested in doing?
Base: Businesses who don’t own or manage a domain name 2017 n=476; 2015 n=505; 2014 n=513
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Over one third of businesses without a domain name use a free email, believe

[ ]
the nature of their business doesn’t require a domain name, and think their =
. . an InternetNZ company
business is too small for one
| 38%
Use free email, e.g., Gmail, extra, etc., and this works fine* 46%
| 36%
Nature of business doesn’t require one 48%
[745%
34%
Business is too small | 54%
751%
| 26%
Business comes from word of mouth I 25%
| 25%
| 12%
Too expensive to set up & maintain | 19%
23%
. 9%
Not thought about it | 21%
[16%
| 9%
Don’t know how to set one up | 16%
19%
L 7%
Too much hassle | 13%
[ 12%
| 7%
Not got around to it yet | 11%
13%
| 6%
Takes too much time to set up & maintain | 9%
8%
| 6%
Under contract from a larger company | 8%
5%
5%
Are looking into it | 5%
7%
1%
Main business is separate 1%

In process of setting one up

Don’t know ' 3% m2017 m2015 m2014

* New statement in 2015
Q13. What are the main reasons your business does not currently own a domain name?
Base: Businesses who don’t own or manage a domain name 2017 n=476; 2015 n=505; 2014 n=513
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These perceptions are stronger among those who are not likely to get a domain _
name. For businesses likely to get a domain name their primary barrier is they NZRS -
have not got around to it yet.... n InternetNZ corpany

Use free email, e.g., Gmail, extra, etc., and this works fine* 42%
(]

Nature of business doesn’t require one 44%

Business is too small 39%

Business comes from word of mouth 27%

Too expensive to set up & maintain
Not thought about it

Don’t know how to set one up

Too much hassle

Not got around to it yet 29%

Takes too much time to set up & maintain
Under contract from a larger company
Are looking into it 24%

Main business is separate
In process of setting one up

m Likely to get a domain name

Don’t know Not likely to get a domain name

Q13. What are the main reasons your business does not currently own a domain name?
Base: Businesses who don’t own or manage a domain name Likely n=78; Unlikely n=366

= 5 . 7.
/A \$
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...and they need more information NZRS =

an InternetNZ company

A simple low-cost solution would help

Need more information about it

If it was free or affordable

As it’s just me in the business, it’s more a matter of
getting myself organised. My business is quite new and
there is always so much to do and I’'m still getting my head
around everything. If | could find a reasonably priced
package, that would provide everything | need to set up
my website as well as support and information that would
make life way easier. That’s what I've been looking for but
haven’t got around to making any decisions around it yet
because I've been busy juggling!

If it was easier or simple to set up

Need someone to give me some advice

Need to allocate some time

Easy to access information about how to, what’s available

Need to get around to it and pricing

Cost free and easy linkage to current email address so |

Other don’t have to throw out or amend dozens of business
cards
Nothing Understanding how, what the costs are, how it is
maintained. Basically the ins and outs of having one
Don't know

Q59. What could be done to help you get around to registering a domain name?
Base: Businesses looking into setting domain name up but haven’t done it yet n=86
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Businesses who say the nature of their business doesn’t require a domain name NZRS=
get work from word of mouth referrals, work in the agricultural industry, or work -
for themselves as a sole trader or contractor

Business consulting and corporate governance — work on
referrals only. The business is identified on a third party
business website and that website is on our business cards

an InternetNZ company

Small business

Business gets work from word of mouth
referrals

Agricultural or farming business

Sole trader, self employed or freelancer

A small café that only offers takeaway food that is
prepared fresh daily and varies daily. All activity can be
seen via social media

Contract worker

Limited or set number of clients or customers

Very small niche industry with word of mouth contacts
and professional network generating business enquiries
and contacts

Don't need it

Have plenty of work

Work under or for another organisation We are selling a regular service and once our week is full

it’s full
Consultancy work
Tuition services for a small number of students. Business

thought recommendation and word of mouth. | do not
want more clients

Don't sell directly to the public

Deal in property

Use other online services e.g. LinkedIn,
TradeMe

The business is specialised and has a narrow focus/niche.
We are contracted with another business that generates

most of our business for us
Don't want to expand

Note: Only reasons mentioned by more than 2% of businesses are shown
Q58. What is it about the nature of your business that means you don’t require a domain name?
Base: Businesses saying that the nature of their business was the reason for not having a domain name n=238
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Between $93 and $166 a year is the optimal price for domain name registration. _
Businesses who are likely to register in the next 12 months have a slightly higher NZRS=

an InternetNZ company

expectation of what it might cost

It’s not worth it

The cost is a It’s expensive but to register a
good deal would still purchase domain name
(593) ($166) ($173)

All businesses without a
domain name

The cost is a It’s expensive It’s not worth it
good deal but would still to register a
(S97) purchase domain name

($212) ($221)

Businesses likely to purchase
a domain name in the next 12
months

The mean cost is calculated in each category, after the outliers in the data were removed.

Q46. Thinking about the annual cost associated with registering a domain name for your business, what annual price would you consider to be so expensive that you would think it is not worth it to register a domain
name? Q47. What annual price would you consider to be expensive but you would still probably go ahead and register a domain name? Q48. What annual price would you consider the cost of a domain name to be a
good deal?

Base: Businesses without a domain name (excl don’t know) n=476, Businesses likely to register a domain name in the next 12 months (excl don’t know) n=78
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Two-thirds of businesses who use social media use it to keep their customers up NZRS=
to date, as well as managing the relationship with their customers on TntermetNZ company

. Directing Receiving
K t :
€ep CUSIOMELS Generating customers to feedback from Transacting Other None of

up to date ’
P leads our website customers sales these

° 4

A‘
. B A A 4
Note: Question wording change in 2017

Q4. Does your business use social media? If so, please indicate below all of the reasons you use social media, if your business doesn’t use social media please select the option at the end of the list.
Base: Businesses who use social media 2017 n=549; 2015 n=324; 2014 n=303

3%

2%

2015

Q@
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The perceived benefits of social media have increased from 2014 and 2015, over NZRS=
one quarter of customers now rate it as extremely beneficial on TternetNZ company

% rated 9
or 10

m 9 or 10 (extremely beneficial) m7o0r8 m50r6 B 4 to 1 (not at all beneficial)

2017

2015

2014

Q4a. How beneficial, or not, do you think social media is to your business? Please use a scale of 1 to 10, where one means not at all beneficial, it’s a waste of time, and ten means it’s extremely
beneficial and definitely worth the time.
Base: All businesses who use social media (excl don’t know) 2017 n=540; 2015 n=316; 2014 n=298
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Business website compatibility with mobile devices has increased over time, _
over one third of websites are now compatible. Among those who are not, NZRS -
three-quarters have no plans to change i intemethiZicamRny

Business’ website designed to be Considering updating for
used on mobile devices mobile devices in next year
13% 10% 13%
25% 28% 32%

72% 75% 73%

15% 15% 14%
2014 2015 2017 2014 2015 2017
EYes ®ENo Don't know EYes ®ENo Don't know
Q51. Now thinking about how your customers use your website, is your business’ Q52. Is your business considering designing your website for use by your customers on
website designed to be used on mobile devices, such as mobile phones, ipads and mobile devices in the next 12 months?
tablets? Base: All businesses whose website isn’t currently set-up to be used on mobile devices

Base: All businesses 2017 n=1,100; 2015 n=1101; 2014 n=1,100 2017 n=309; 2015 n=449; 2014 n=535
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Two-thirds of businesses think having a website that is compatible with a mobile  NZRS =
device has a positive impact on their business on TntermetNZ company

Importance website can be
used on mobile devices
Impact of having a mobile device
compatible website on business

Total

Total positive
important 65% 73% 76% P

B A large positive impact = A little positive impact

2014 2015 2017

m A little negative impact m A large negative impact

® Extremely important ® Very important = Don’t know

= Quite important B Not that important

m Not at all important = Don’t know

Q53. How important is it to your business that your website is able to be used on mobile devices by your customers? Q54. Has making your website compatible with mobile devices had a positive or
negative impact on your business?
Base: All whose website is set-up to be used on mobile devices 2017 n=515; 2015 n=391; 2014 n=304
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1,100 business respondents NZRS =

an InternetNZ company

Agriculture, Forestry & Fishing

—~
5 Male
o) .
= Mining
(qj’ Female
Manufacturing
Electricity, Gas, Water & Waste
18-34 years Construction
Wholesale Trade
35-44 years
o Retail Trade
)] 45-54 years
<ﬂ Accommodation & Food Services
55-64 years b Transport, Postal & Warehouse
b7
65+ years _g Information Media & Telecomm
=
— Financial & Insurance Services
Prefer not to say
Rental, Hiring & Real Estate
Professional, Scientific & Technical
. 83% N
Business Owner or self employed I 8824"/00/ Administrative & Support Services
0
. . . Public Administration & Safet
) Director or Chief Executive y
p—
Doﬁ Education & Training
Senior decision maker
Health Care & Social Assistance
Other Arts & Recreation Services
m 2017 2015 = 2014 Other

Base: All (2015 n=1101; 2014 n=1,003). May not add up to 100% due to rounding.
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e °
°
For further information please contact: ®
°

®

°
NZRS Ltd o
L11, 80 Boulcott Street :
PO Box 24361, Wellington °
Phone (04) 555 0100 ° .
www.nzrs.net.nz '.
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