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2013 Market Research   

•  Conducted with Colmar Brunton, October 2013 
•  ~1,000 Consumers 
•  ~1,000 Businesses 
•  Continuation from 2012 research 
•  Looked into mobile use a little deeper 
•  Report to be released in next few weeks 
•  Objective: to gain insights that the registry and 

registrars (and resellers) can leverage 

Internet Access:  



Top level summary 

•  97% of consumers search the internet when they are 
looking for information, products or services.  

•  Among these consumers a .nz domain name is 
preferred over any other.  

•  A key driver of this preference is trust - .nz is the most 
trusted by New Zealand consumers because it is local 
and provides the option to resolve any potential 
problems. 

•  There is a large group of businesses who don’t see the 
value in having a domain name 

Internet Access:  



internet search 97% 

radio 

television 

advertising that you 
receive in the mail 

yellow pages 

social media 

word of mouth 

white pages 

newspapers 41% 42% 

46% 

26% 

61% 

39% 

40% 

28% 

Consumers rely heavily on the internet when 
searching for information, products and services… 

Q9. Which of the following resources do you currently rely on when you’re searching for products and services? 
Base: All consumers n=1,003 Internet Access:  



…of New Zealanders prefer to use a .nz website 
when searching for or buying products and 

services online. 

Q10. Imagine you were searching the internet for information on products and services. Assuming that the information that appeared in your browser from all the 
websites was similar, which website would you prefer to use; Q11. Now imagine that you want to buy a product or service; which website would you prefer to use. 
Base: All consumers n=1,003 

2012 2013 

81% 81% 

…and over four out of five consumers prefer to use a .nz 
website when they are searching for or buying products and 

services online. 
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The overwhelming majority of consumers trust a .nz 
website the most, primarily because it is local... 

68% 

15% 

9% 

2% 

6% 

.nz 

.com 

.org 

Other 

None of these 

Base: All consumers n=1,003  

Q13. Thinking generally about 
websites, which type of 

address do you trust the most? 
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It is local 
It is relevant 

More reliable 
Relates to NZers 

It feels  safe 
It is trustworthy 

I support  NZ 
Enquiries easily resolved 

It is protected by 
Easy to contact 

It is familiar to me 
Other sites are for 

It is easy to use 
Priced in $NZD 

It is accurate 
It is up to date 

It is the most common 
Other 

Unsure 

Q14. Why do you trust a .nz 
website the most? 

Base: Consumers who trust a .nz the 
most n=699 
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Internet Access:  

… and will refine their internet searches specifically for 
New Zealand website addresses. 

Q18. When searching for information on the internet, how often do you specifically look for domain names that end with .nz? Q19. When searching for information on the 
internet, how often do you filter the results to only show New Zealand results? Q20. When searching on the internet, how often do you type “.nz” or “nz” to only show New 
Zealand results? 
Base: All consumers excl don’t know n≈1,003 

…of New Zealanders specifically look for .nz domain names all 
of the time, or sometimes, when searching the internet. 

…filter their searches for New Zealand results all of 
the time, or sometimes, when searching the 
internet. 

…type “.nz” or “nz” into their search 
engine all of the time, or sometimes, 
when searching the internet. 

89% 

78% 

79% This has increased significantly 
from 71% in 2012 



66% 
no website 

 
 
 

Businesses are missing an opportunity 

Internet Access:  

97% 

…of consumers search the  
Internet for Products 
and Services 
Source: .nz Colmar Brunton Survey 2013 

34% 

…of businesses with a website 
Source: MYOB Business Monitor, March 2013 



A free 
website 

without using 
our own 

registered 
domain name 

However, nearly half of both business groups without a 
domain name do not have any presence on the 

internet… 

Q45. Which of the following do you use to manage your business presence on the internet? 
Base: Businesses that do not have a domain name 

Internet 
directory 
services 

Other 

None, we do 
not have a 

presence on 
the internet 

Sell products 
and services 
via TradeMe 

A LinkedIn 
business 

page 

A Facebook 
business 

page 

11% 

Sole traders 
(n=190) 

Enterprises 
(n=227) 

11% 44% 13% 
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14% 
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29% 

51% 6% 6% 

4% 
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… because they think the nature of their business doesn’t 
require one, or their business is too small... 
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40% Nature of business doesn’t require one 
Do not need one as business is too small 

Too expensive to set up and maintain 
Don’t know enough about setting one up 
Our business comes from word of mouth 

Have not got around to it yet 
Takes too much time to set up and maintain 

We are looking into it 
We are in the process of setting one up 
We use alternative advertising methods 

The main part of our business is separate to us 
We have not thought about it 

We are under contract from a larger company 
We prefer to use email or phone contact 

Use a generic or free website 
Too much hassle to change 

Other 
Don’t know 

Q13. What are the main reasons your business does not currently own a domain name? 
Base: Businesses that do not have a domain name 

Sole traders 
(n=190) 

Enterprises 
(n=227) 
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6% 

14% 

36% 

36% 

9% 

…and the majority of businesses are unlikely to purchase 
a domain name in the next 12 months. 

Not very likely Extremely likely Very likely Not at all likely Don’t know 

Q18. How likely is your business to purchase a domain name in the next 12 months? 
Base: Business that do not have a domain name 
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Internet Access:  

Internet use via 
mobile 



Internet Access:  

The incidence of consumers and businesses using mobile 
devices to access the internet is high… 

of consumers use either a tablet (including ipad), a smartphone 
or a mobile that is not a smartphone to access the internet. 

of enterprises also use these mobile devices to 
access the internet. 

of sole traders access the internet this 
way as well. 

77% 

74% 

65% 



Internet Access:  

…however, only one quarter of business websites are 
designed to be used on mobile devices… 

Enterprises 

27% 

Sole traders 

23% 

…of businesses websites are designed 
to be used on mobile devices. 

Q51. Now thinking about how your customers use your website, is your business’ website designed to be used on mobile devices such as mobile phones, ipads, and 
tablets? 
Base: All businesses Enterprises n=769, Sole traders n=332 



Internet Access:  

… and less than one in five businesses are planning on 
designing their websites for use this way. 

Enterprises 

19% 

Sole traders 

16% 

…of businesses are considering designing their websites for 
use on mobile devices in the next 12 months 

Q52. Is your business considering designing your website for use by your customers on mobile devices in the next 12 months? 
Base: Businesses whose website is not designed to be used on mobile devices, Enterprises n=285, Sole traders n=147 



Internet Access:  

27% 

46% 

20% 

6% 
2% 

73% 

Business perceptions underestimate the importance of website design for mobile for 
consumers – three quarters will move from the website if it does not function, and over half 

agree it affects the likelihood they will purchase. 

Q31. Thinking now about the websites you visit using your mobile phone, ipad or tablet. How important is it to you that these websites are designed to be used on mobile devices 
as well as computers or laptops? 
Base: Consumers who use a tablet, smartphone or mobile phone to access the internet excl don’t know n≈747 
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15% 

43% 
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If a website does 
not function well 
on my mobile 
device I will move 
to a site that does 

Mobile design 
shows that the 
business thinks 
about my needs 
as a user 

Mobile design 
affects my 
perception of a 
business and the 
services they offer 

Mobile design 
increases the 
likelihood that I will 
purchase products 
or services from a 
business 

Quite important Extremely important Very Important Not that important Not at all important 

53% 

58% 

Extremely or Very Important 



Some videos bringing the research 
to life 
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Questions? 


